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They say that picture is worth a thousand words but, 
according to research, a video is worth 1.8 million. And 
combine that with the fact that 81% of  online shoppers 

use video, it is definitely the way to go.
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6 PRO TIPS TO HELP MAKE YOUR EDITORIAL VIDEO A SUCCESS

VIDEO photography as a marketing tool has never been so powerful. People love films and 
videos and these encourage them to spend more time on your website. So the purpose of 
this first free guide is to help you see the potentials of video based Public Relations and 
Marketing.

People prefer to watch films, rather than read or look at things passively. The average 
internet user spends over 16 minutes watching video promotions every month. By 2017 it is 
estimated that internet content will be 70% video and your business needs to be part of that.

Ok, so now you know the Power of Video, Here are 6 tips on how to create video that will 
engage your customers with you and make sure you get the most benefit from this rewarding 
medium.

Video is one of the most powerful weapons in marketing and 
promotion. Whatever your business, your clients will have access 
to the internet via mobile phones, laptops and tablets such as 
iPads. And with the rise in broadband speeds, videos have 
become even more popular.

FACT

INTRODUCTION
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6 PRO TIPS TO HELP MAKE YOUR EDITORIAL VIDEO A SUCCESS

FIRSTLY, know what you to say and who you want to say it to.

NICHE marketing is the key to a good video. So you must identify who you want to target. 

Speak to your audience. Are they young or old, male or female are you talking to Businesses 
or the public. Once you've decided what part of your audience that it is you want to talk to, 
identify their problems, Then in your video you demonstrate how you are going to attempt to 
solve them.

Four simple steps to defining and reaching your target market

Step 1: Define your target market

Step 2: Reach your target market

Step 3: Identify what type of customers they are

Step 4: Tailor your marketing to your customers

Remember this old analogy - You can water the whole of the desert all day 
long but it makes more sense to water  one  seed and grow that seed,

TIP

REACHING YOUR
TARGET AUDIENCE
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6 PRO TIPS TO HELP MAKE YOUR EDITORIAL VIDEO A SUCCESS

MAKE IT MEMORABLE

UNLESS you are making an explainer video, nobody has time to sit through a long and 
detailed video about your company and it's many products, so keep you film Short and 
Punchy. Think about the product or news story that you are trying to convey and distill down 
to the core message. 

In essence people will switch o� after 1.30 so what is the point in spending money on making 
it longer !

Research shows viewers prefer films which are between one  & 
two minutes long. One minute 30 seconds is the optimum time.

FACT

PLANNING is essential to making an unforgettable video. Think 
about the message you want to put across and create a storyline. 
Be Concise, get to the Point and O�er a solution!EXTRA TIP
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6 PRO TIPS TO HELP MAKE YOUR EDITORIAL VIDEO A SUCCESS

BRING YOUR STORY TO LIFE

IN A WORLD full of videos, to grab the interest of potential customers, your videos need to 
be attention grabbing. One easy way to do this treat your film as a visual press release with 
a punchy headline, a clear message and a strong call to action at the end. They should be 
both straight to the point and clear to read and be akin to a short, television or newspaper 
business news item. Imagine a press release with a catchy headline and intro and create the 
same impact with a video. 

An editorial video will usually be a short, sharp description of your business or service. It sits 
best on the home page of your website or can be mailed out as a link in emails, or copied on 
to a branded memory stick or disk. It is basically a video brochure.

When putting your Editorial video together, you need to make sure you've nailed your 
message to get maximum exposure. Your Film should get right to the point and provide only 
the absolutely necessary information.

If you Video looks like an exciting news 
item it is more likely to be shared.

FACT

Don't forget your call to action at the end of your film. You have 
got their attention, now tell them what to do and where to go next.

TIP
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6 PRO TIPS TO HELP MAKE YOUR EDITORIAL VIDEO A SUCCESS

BUSINESS owners and marketing personnel will tell you that they get most contracts 
through recommendations. 

Being brought up on television, we are used to programmes hitting us with facts and figures. 
Your video should act like a third party telling your customers about your business and its 
virtues.

It’s one thing for you to tell your customers how great your product is, but, an audience will 
respond more favourably if there are customer video testimonials.

Real people talking sincerely and praising your product is proof of its quality and is far more 
powerful and believable than your own claim.

Research has shown that 63% of customers are more likely to make 
a purchase from a site which has user reviews. And 89% of 
promotional departments rate third party testimonials as the single 
most e�ective aspect of marketing.FACT

ONLINE VIDEO IS
THE NEW WORD OF MOUTH

Case studies showing your customers getting a great service from you 
are more powerful than you telling everyone how great you are. Perhaps 
pick one aspect of your work to showcase rather than tell them 
everything you do in one hit.TIP
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6 PRO TIPS TO HELP MAKE YOUR EDITORIAL VIDEO A SUCCESS

SPREAD THE WORD

REMEMBER that your video is a potent marketing tool so don’t hide it away deep in your 
website. Your Website must be Video friendly.

Display it on your home page or even better on your News Page. This is your new video, your 
website has exciting new content, let it be seen.

Too many companies spend money on videos then bury them deep within their website. 
Quite often this is because of the structure of the site, maybe an older site not geared up for 
video. Change this now, I'm telling, 'you video is king" ! 

Once it is online people can view it, share it, tweet links to it and upload it onto Facebook and 
YouTube. That means you, your sta�, other customers and everyone else who decides to 
interact with your video are acting as a marketing team by drawing attention to your film.

• Over 90% of viewers share videos with others which is a great way of 
spreading the word.

• Video marketing increases brand awareness and increases website 
tra�c by over 60%.

• Google, and other major search engines, love video content and 
websites which are updated frequently. So your video will help to 
ensure you rank high position on internet searches against rivals 
without video.

• Videos on your webpage encourage viewers to stay longer on your 
site. The longer they stay the higher your website will appear on 
search engines.

FACT
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6 PRO TIPS TO HELP MAKE YOUR EDITORIAL VIDEO A SUCCESS

TOO MANY COMPANIES make the mistake of being talked into producing long, detailed 
and expensive Videos for their company website. It may look impressive but it will only be 
watched once (and probably not all the way through). The budget will be blown and it will sit 
on your site for too long, boring customers and turning them away. 

It's so important to keep your video content fresh and ever changing. Your customers will 
want to hear your news and it's up to you to keep them up to date. If you surprise your 
customers with visually interesting and punchy info editorial videos and they will keep visiting 
your site.

Create an event around your new video by posting your news content in a consistent way at 
about the same time every month, bi-monthly or quarterly. This will keep your customers 
revisiting your site as they will be safe in the knowledge that there will be new content to  
look at.

KEEP YOUR CONTENT FRESH

Use video on your landing pages

Video can increase your landing page conversions by 80% or more. 
Keep these videos shorter, at around 30 to 60 seconds, and make sure 
to give one clear call to action.

TIP
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6 PRO TIPS TO HELP MAKE YOUR EDITORIAL VIDEO A SUCCESS

THE GOOD NEWS is that Editorial videos need not cost the earth, especially if you sign up to 
a package of videos. 

If you can keep your content fresh, and deliver your targeted message quickly and in an 
interesting way, you will be already ahead of the competition and you'll be well on the way to 
making a success of your video making journey.

Are you Interested in finding out about how an Editorial Video may benefit you and your 
organization, then click on the link below to get a taste of what we do ?

Best Wishes
Neil (Creative Director Bristol Video Productions)
www.bristolvideoproduction.com

NEXT STEPS




